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EXECUTIVE SUMMARY 
 
i. This study examines the supply and demand of workspace for micro and start-up 

businesses in the creative industries sector in Leicester, Leicestershire and Rutland.  It 

has been carried out by BE Group on behalf of Creative Leicester Shire and the 

Leicester Shire Economic Partnership.  It focuses on those creative industries (of all 

sizes) requiring more unconventional space such as for performing arts, visual arts & 

crafts and digital media. 

 

ii. There are four main objectives to the study: 

• Understanding the property needs of micro-businesses and start-ups in the creative 

sector 

• Mapping the supply of existing and emerging micro-business workspaces used by 

the creative industries 

• Identifying specialist, rentable performing arts, rehearsal and digital media space 

• Profiling the demand for creative workspace across the study area. 

 

Existing Workspace 
iii. 12 schemes have been identified in the study area which provide workspace dedicated 

to the creative industries, shown in Table ES1. 

 

Table ES1 – Creative Industries Workspace Schemes 

Scheme Location Sector Approximate Total 
Lettable Size, sqft 
Number of Units 

Occupancy 
Rate,  
percent 

LCB Depot Leicester Office-based 22,370 
55 

80 

Leicester Print 
Workshop 

Leicester Visual Arts 1,636 
7 

100 

Fosse Arts 
Centre 

Leicester Visual Arts 1,327 
3 

66 

Soft Touch 
Community 
Arts 

Leicester Visual 
Arts/Youth 

500 
1 

100 

27a Leicester Visual 
Arts/Disabled 

288 
6 
 

50 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 2 

Scheme Location Sector Approximate Total 
Lettable Size, sqft 
Number of Units 

Occupancy 
Rate,  
percent 

Knighton Lane 
Artists Studios 

Leicester Visual Arts 1,200 
10 

100 

Independent 
Studios 

Leicester Visual Arts 1,300 
11 

N/k 

Furnace 
Workshops 

Moira, North 
West 
Leicestershire 

Crafts 5,317 
8 

100 

Conkers Ashby de la 
Zouch, North 
West 
Leicestershire 

Crafts N/k 
5 

N/k 

Ferrers Centre Staunton 
Harold, North 
West 
Leicestershire 

Arts and 
Crafts 

N/k 
20 

100 

Ten-Two 
Gallery 

Hinckley, 
Hinckley & 
Bosworth 

Visual Artists 300 
2 

100 

Hub Design Huncote, 
Blaby 

Office 350 
1 

0 

 

iv. The study also considered more conventional workspace. 29 were identified with a 

number containing significant concentrations of creative industries. Compared to 

dedicated creative workspace these facilities tend to be larger, having on average 30 

units, and are more expensive. However as with the creative centres demand for them is 

good with an average occupancy rate of over 90 percent. Their geographical distribution 

is shown in Table ES2. 

 
ES2 – Location of Small Business Centres  

Local Authority Area Number of Centres Average Proportion of 
Creative Industries 

Percent 

Leicester 9 15 

Rutland 1 N/k 

North West Leicestershire 6 2 

Charnwood 4 31 

Melton 0 N/a 
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Local Authority Area Number of Centres Average Proportion of 
Creative Industries 

Percent 

Blaby 1 20 

Oadby & Wigston 0 N/a 

Hinckley & Bosworth 6 14 

Harborough 2 100 
 

v. The range of specialist facilities e.g. recording studios and dance venues, suitable for 

professional standards, that can be used on an ad-hoc basis have also been identified in 

the study area, shown in Table ES3. They are concentrated in Leicester, with few 

facilities outside the city. 

 
Table ES3 – Types of Specialist Facilities 

Type Number 

Performing Arts Facilities 14 

Photographic Studios 4 

Recording Studios 15 

Rehearsal Studios 6 

TV & Video Studios 3 

Visual Arts Facilities 2 

Recording Equipment 2 
 

Emerging Facilities 

vi. There are a number of emerging projects in the study area, shown in Table ES4. There 

are six in Leicester, with a good variety of space in the pipeline encompassing the 

performing arts, visual arts, crafts and office based solutions. 

 

ES4 – Emerging Creative Industry/Business Centres 

Centre Location Approx Size, sqft 
Number of Units 

Type Sector 

Performing 
Arts Centre 

Leicester N/a Theatre Performance 

Digital Media 
Centre 

Leicester 5,000 
22 

Office Digital Media 
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Centre Location Approx Size, sqft 
Number of Units 

Type Sector 

Centre of 
Excellence for 
Performing 
Arts 

Leicester N/a Theatre Performance 

Greenacres 
Project 

Leicester 1,000 
9 
 

Studio Arts and Crafts 

Unit 4 North 
Mill 

Leicester 8,000 
N/k 

Studio Visual Arts 

Further Depot  
Proposal 

Leicester N/k Studio Creative 
Industries 

Business 
Incubator 

Oakham, 
Rutland 

N/k 
24 

Office General 
Business 

Business 
Incubator 

Market 
Harborough 

N/k 
24 

Office General 
Business 

Atkins Building Hinckley 4,500 
8-10 

Office General 
Business 

Holywell Mill Ashby de la 
Zouch, North 
West 
Leicestershire

5,000 
14 

Studio Visual Arts 

 

Demand 
vii. To assess the likely demand for workspace, creative industry companies were mapped. 

Significant concentrations of businesses are located in Leicester with smaller clusters in 

the larger towns such as Loughborough and Hinckley. Consultations with stakeholders 

confirmed this and identified the strong demand for studio workspace due to severe 

shortage of supply.  

 

viii. However due to the very small size, dynamic nature of businesses and diverse range of 

activities and hence accommodation required providing workspace to meet everybody’s 

needs is extraordinarily difficult. 

 

ix. Need is also greater in Leicester and the larger towns because of the higher cost of 

property which makes finding suitable space of the often low growth creative industries 
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difficult. In rural areas, which are home to growing numbers of creative industries, the 

availability of lower quality agricultural buildings for example makes this less of an issue. 

 

x. There is a shortage of unconventional workspace, particularly in Leicester. 

Loughborough was also identified as a potential location for creative industry workspace, 

based on strong demand and a lack of facilities. 

 

xi. Elsewhere the emerging proposals appear to be of a scale sufficient to meet local 

demand. However there will always be a degree of need for unconventional workspace 

in other urban centres where there is none. 

 

xii. The diversity of the sector means it is difficult to quantify demand and many centres are 

supply-led, i.e. build them and occupiers will emerge for them. 

 

Recommendations 
xiii. Further unconventional, affordable workspace should be developed in Leicester integral 

to plans for the Cultural Quarter. Creative workspace should also be developed in 

Loughborough and should be of a quality and type similar to the LCB Depot, albeit 

smaller. 

 

xiv. Support should be offered to emerging projects that are responding to a local need in the 

wider sub region. Away from Leicester projects are likely to be successful if they have an 

anchor tenant or a strong project champion. 

 

xv. Other large managed and incubator centres developed across the sub region will likely 

be easily filled, especially if they have a broad entrance criteria and are not limited to the 

creative industries. 

 

xvi. Other recommendations for delivering unconventional workspace include providing 

support and advice on setting up a shared workspace, finding more innovative solutions 

such as live-work units and working with the universities to assimilate graduates into the 

commercial world.  
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1.0  INTRODUCTION 
 

1.1 This study examines the supply and demand of workspace for micro and start-up 

businesses in the creative industries sector in Leicester, Leicestershire and Rutland (the 

study area).  It has been carried out by BE Group on behalf of Creative Leicester Shire 

and the Leicester Shire Economic Partnership.  It focuses on those creative industries 

(of all sizes) requiring more unconventional space such as for arts and crafts, dance and 

music. 

 

1.2 There are four main objectives to the study: 

• Understanding the property needs of micro-businesses and start-ups in the creative 

sector 

• Mapping the supply of existing and emerging micro-business workspaces used by 

the creative industries 

• Identifying specialist, rentable performing arts, rehearsal and digital media space 

• Profiling the demand for creative workspace across the study area. 

 

1.3 The study will be used to inform the support for emerging creative industry workspace 

projects, balancing supply against demand, to assess the type and amount of space 

likely to be needed in the future. 

 

1.4 Creative Leicester Shire represents the ten local authorities in Leicester, Leicestershire 

and Rutland and Arts Council England who pooled their funding to create the 

organisation in recognition of the importance of the creative economy. Creative Leicester 

Shire has seven themes focused on supporting the creative industries. 

1. Communicating to and from the creative sector  

2. Showcasing work  

3. Funding (through development bursaries)  

4. Training and skills development  

5. Networks  

6. Enhancing the profile of the creative sector  

7. Researching premises and workspace opportunities. 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 7 

1.5 This study supports the delivery of theme seven and will provide a database of facilities 

that can be used by creative businesses.  The need for further research into this subject 

has come from anecdotal evidence filtering through from across the study area that 

states that there is a shortage of workspace, particularly unconventional studio 

accommodation for visual artists and crafts people. 

 

Methodology 

1.6 This study has been undertaken through a mixture of desktop research of existing 

studies; site surveys and consultations with key stakeholders such as the arts 

development officers at the various local authorities.   Workspaces were identified 

through consultations with stakeholders; a review of property registers and employment 

land studies; and Internet searches.  Demand was also assessed through an email 

survey of businesses registered with Creative Leicester Shire; arts graduate retention 

rates have also been reviewed. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 8 

2.0  BACKGROUND CONTEXT 
 

Introduction 

2.1 This section looks at the nature of the creative industries sector, both nationally and in 

the study area. It includes a review of existing studies, illustrating the diversity and 

importance of the sector. This information has been used to help inform the demand 

profile of these companies and identify the typical characteristics of space they look for.  

It also briefly considers the local strategies and policies that support the development of 

creative industries in the study area. 

 

Profile 

2.2 Creative industries are defined by the Department of Media, Culture and Sport as, “those 

industries which have their origin in individual creativity, skill and talent and which have a 

potential for wealth and job creation through the generation and exploitation of 

intellectual property.  This includes advertising, architecture, the art and antiques market, 

crafts, design, designer fashion, film and video, interactive leisure software, music, the 

performing arts, publishing, software and computer games, television and radio.” These 

different activities making up the sector illustrate the diversity of it.   A diverse sector that 

will want diverse types and sizes of property. 

 

2.3 Businesses in the creative industries have a number of notable characteristics, half 

employ less than five people, 25 percent of the industry is self-employed and the 

businesses are small and fluid often with rapid start-up and contraction rates.  

Furthermore four of the sub-sectors within the creative industries – design, software, 

publishing and advertising - account for three quarters of the economic value of the 

group. 

 

2.4 Over the last decade, the creative sector has grown twice as fast as the overall 

economy, it employs two million people and accounts for a twelfth of the UK economy, 

more than in any other country. However it is not just the UK that is benefiting from the 

growth of the creative sector. It is a truly global industry, the UN estimates that creative 

industries account for seven percent of global GDP and the sector is growing by 10 

percent a year. 
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2.5 Creative Cities, a study by RENEW North West in 2006, picked up on these issues and 

emphasised the need for sustained intervention to support the development of the 

sector.  It also highlighted the sector’s complexity with its intertwined links to culture, 

tourism and the economy which are not necessarily understood by policy makers, nor 

easily quantified. Another way of thinking about the diversity of the creative sector is 

shown in Figure 1. 

 

 Figure 1 – Creative Sector Profile 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2.6 In this analysis, in essence, there are four components of the creative economy, two are 

drivers for the economy – those providing business to business services such as 

Business to Consumer 

Business to Business Business to Business 

Business to Consumer 

Manufacture
Crafts 
Visual Arts 

Creative 
Content 
Media, 
Broadcasting, 
Leisure Software

Creative 
Services

Web, Marketing, 
Advertising, 

Design

Experiences
Live Arts

Performance
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advertising and PR and those connected to the media – film, TV, radio, games or 

software design.  Then there are those businesses that have a stronger connection with 

culture – those creative industries providing experiences – theatre, art, writing and finally 

those with a strong connection with tourism – involved in manufacture such as  

designers or craftsmen .  These different aspects show that the creative industries are 

important not just for the economy but also in developing places as centres for culture 

and tourism. 

 

2.7 Another key issue identified in the Creative Cities study is the strong property market 

which is pricing those businesses requiring cheap, unconventional space, i.e. the softer 

end – arts, crafts and live performances out of the market.  This is certainly the case in 

Leicester for example, as highlighted by the findings of Leicester City Council’s 

Employment Land and Premises Study.  Due to the gentrification activities of the 

Leicester Regeneration Company and other developers which is regenerating the city, 

there are now only seven low quality mills or factories remaining in, or around, the city 

centre which could be suitable for low cost workspace for the creative industries. 

 

Regional Data 

2.8 There have been a number of studies that have looked in greater detail at the creative 

economy in the East Midlands. The Government’s Creative Industry Mapping Document 

published in 2000 emphasised the importance of the industry in the East Midlands with 

concentrations in the fields of architecture, advertising, film, publishing, TV & radio, web 

design and Internet services.  It also recognised the significance of the emerging 

Cultural Quarter in Leicester.  Stating that this could be an important cultural production 

centre for the East Midlands as a whole and a regional flagship location for cultural 

investment and the creative industries. 

 

2.9 The East Midlands Creative Industries Pathfinder Group’s Creative Industries Study from 

2001 found that although the sector continues to grow in the East Midlands it is not 

expanding as quickly as in London, the South East and the East of England.  

Furthermore, and quite surprisingly, the strongest growth in the region is not happening 

in the urban areas, as in other parts of the country, but rather in the market towns, rural 

districts and within the urban fringe.  Although no specific rural growth locations were 

identified in the study area, it did recognise that Leicestershire has strong concentrations 
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of designers, a large publishing sector and innovative developments amongst the ethnic 

minorities. 

 

2.10 The importance of the creative industries has been picked up by a large number of areas 

and there are developments taking place across the sub region.  A summary of the main 

initiatives in neighbouring counties is given in Table 1. 

 

Table 1 – Summary of Creative Workspace in the Sub Region 

Area Name Description 

Sparkhouse Studios 18 units on the University of Lincoln 
campus. Targets creative, media and 
technology sectors 

Lincolnshire 

Creative Industries 
Managed Workspace 

£4.75 million centre due to open in 
2007. Will contain 50 workshops, 
studios and offices as well as a café, 
meeting rooms and exhibition space 

Bank’s Mill Set up to retain graduates from the 
university it provides 38 studios 
accommodating 45 artists from a wide 
range of disciplines 

Network House An incubator unit  developed by the 
University of Derby providing 11 units 
for ICT and New Media 

Friar Gate Studios £2.6 million centre scheduled to open 
in Autumn 2006. It will contain 40 units 
and will provide  move on space for 
both Bank’s Mill and Network House 

Derbyshire 

The Quad Scheduled to open in 2008 it will 
provide hot desk resources to the 
creative sector. Some artist workspace 
will also be included 

Northamptonshire Portfolio Innovation 
Centre 

£1 million centre opened in May 2006 
on the University of Northampton 
campus. Provides 16 units as well as a 
virtual centre for people working from 
home 

Nottinghamshire Broadway Media 
Centre 

Cinema and auditorium currently being 
expanded to provide incubator units for 
companies in film and digital media 
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A Survey of Artists Studio Groups & Organisations in England, ACME, 2005 

2.11 This study focused on artists workspace but highlights issues relevant not just to artists 

but to other segments of the creative industries seeking unconventional workspace such 

as music studios and rehearsal rooms. 

 

2.12 It found that most artists workspaces are very cheap, for a typical 300 sqft studio, the 

national average rental is £5.82/sqft.  In the East Midlands this is even lower at 

£2.87/sqft, which is less than half the rental for a standard, basic industrial unit of this 

size.  These values reflect the fact that these spaces tend to be low quality, 62 percent 

of buildings have no heating and more than half have been converted for under £20,000.  

25 percent of the buildings assessed were also considered to be in a poor condition. 

 

2.13 Most of the artists studios identified (81 percent) were in cities, compared to only 6 

percent in rural areas and 11 percent in towns.  Workspace is often secured and 

occupied collectively by a number of artists, and in general, a quarter of the groups are 

set up directly after university by artists who share common interests and themes.  

These facilities also tend to have more than one use for example providing 

accommodation for educational or community groups which help to subsidise the 

workspace element. 

 

2.14 However 21 percent of the accommodation (equating to 36 buildings and 800 studios) 

considered in the study were judged to be at risk of closure.  This is because the 

majority are leased and as such are subject to rent reviews which can increase the 

rentals, potentially pricing their occupants out of the space.  

 

Leicester, Leicestershire and Welland Creative Industries Study, Comedia, 2004 

2.15 This report highlights the importance of creative industries to the sub-region.  Their 

research found that the sector comprises nearly 3,500 creative businesses employing 

20,000 people with an annual turnover of £1.4 billion.  However the growth of the sector 

is likely to be below average if business formation rates match those for the area’s 

economy as a whole, which is probably the case.  The total stock of enterprises is 
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growing by only 1 percent per annum in Leicestershire compared to 4 percent for the 

whole of the UK, survival rates are also below average. 

 

2.16 Across the sector 43 percent have a turnover of less than £50,000, while for 6 percent 

this is under £5,000.  In the arts sub-sector, which covers visual arts, crafts, film, video 

and photography, music and the performing arts, these figures rise to 60 and 13 percent 

respectively, illustrating the low value nature of operations. 

 

2.17 The study also surveyed a large number of businesses directly – in Leicester around 20 

percent of businesses identified the availability of premises as a barrier to growth, the 

fifth largest after competition, customers, access to finance and cash flow.  However in 

Leicestershire and Welland (the more rural areas) workspace is only an issue with 13 

percent. Saying this, when the arts sub-sector was analysed separately premises was 

identified as the largest constraint throughout the sub-region. 

 

2.18 One of the key findings was that in order to fully develop the creative sector in the sub-

region an appropriate supply of workspace and supporting space (e.g. performing arts 

facilities, rehearsal rooms, dance studios and recording studios) is key.  Other significant 

barriers identified included a lack of networking between businesses, the higher 

education and public sector; and the lack of recognition the sector receives. 

 

2.19 Recommendations made by the report included the need for stronger links between 

general business centres and dedicated creative workspaces to ensure that firms can 

feed into each type as they grow; more formalised links between the sub-region and the 

city; and the need to think and act strategically, suggesting the formation of a consortium 

that would be a hub for creative industries. 

  

Strategy Report, Leicester City Growth, 2005 

2.20 The City Growth vision is ‘to stimulate economic prosperity and well-being in the 

deprived wards of Leicester through the sustainable growth of successful companies 

and the enrichment of creative enterprise’.  It aims to tackle the problems of 

unemployment and poverty by recognising the potential for enterprise and creativity, led 

by the private sector it concentrates on five sectors that have been identified as growth 

opportunities for the city, one of which is creative industries. 
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2.21 Although the research carried out by City Growth focuses on only a very small part of the 

city (and study area) the findings are likely to be generally replicable across the wider 

area.  They estimate that creative industries make up 4 percent of employment in the 

City Growth region, however only 15 percent are growing, the majority being stable.  

Again property was identified as a key issue with a need to create affordable and 

suitable units for the creative sector. It highlights that the supply of units is likely to 

decrease (which could potentially drive creative industries out) as landowners and 

developers seek to redevelop sites for residential use, especially in the Cultural Quarter 

(which was again highlighted as an important location from which to showcase the 

sector).  The other key issue was the ready availability of graduates with the appropriate 

skills. 

 

2.22 The City Growth Strategy identifies the following priorities for the creative industries: 

• Provision of ‘non-office’ affordable space  

• Information exchange, improving communication between large and small 

companies 

• Promoting the city’s creative and cultural assets and activities  

• Business training to help develop new and young creative enterprises. 

 

Other Strategies  

2.23 The sector is supported in a number of local authority strategies. In Leicestershire one of 

the four strategic aims of the Cultural Strategy is ‘building a cultural and creative 

economy’ which includes objectives of graduate retention; development of outlets to link 

artists and designers with the public; and developing partnerships between the public 

and private sector.  One of the eight objectives of Rutland’s Cultural Strategy is the 

‘development of the cultural economy’. However it focuses on the role of the cultural 

economy in encouraging tourism and engaging local communities rather than the 

development of workspace or support for the creative industries per se. 

 

2.24 Leicester’s Cultural Strategy has two objectives that make reference to the creative 

industries. Firstly ‘to exploit fully the potential of cultural activity to contribute to the 

economic regeneration of the city’ and secondly ‘to sustain and make best use of all 
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existing financial, physical and human resources for the nurture of cultural opportunities 

and to attract new investment through which to improve and expand Leicester’s cultural 

sector’. It also identifies the Cultural Quarter as a means of realising the city’s cultural 

potential and the need to harness the potential of both graduates and the universities as 

a means of developing the creative economy. 

 

Summary 

2.25 The creative industries is an extremely diverse (defined by both their activities and target 

markets), dynamic and growing sector, typified by micro-sized, often self-employed 

businesses. Consequently the businesses within the sector will also have very diverse 

property needs, ranging from offices for a software designer, a studio for an artist to a 

rehearsal room for a dance group.  It is a very important part of the national economy, 

generating substantial GDP, employment and contributes significantly to the cultural and 

tourism sectors.  This is recognised by the public sector organisations in the study area 

that offer strategic level support to the sector’s development, needed because the 

sector’s growth rate in the East Midlands lags behind the national average. 

 

2.26 Within the sector, four sub-sectors – design, software, publishing and advertising – 

account for three quarters of the economic value generated by the creative industries.  

Consequently the ‘softer’ side activities, e.g. art, performance, crafts are the most 

vulnerable economically, cannot afford good quality, expensive premises and often 

operate on the margins of viability. 

 

2.27 Generic research suggests some 80 percent of the sector’s arts businesses will be in 

Leicester, although higher growth rates are likely in the study area’s more rural towns 

and villages.  Furthermore a number of pieces of research have identified workspace as 

a key constraint, especially in Leicester and especially for the less commercial activities.  

This issue in Leicester is being exacerbated by its regeneration which is redeveloping 

many of the lower quality, cheaper buildings close to the city centre. 

 

2.28 The importance of Leicester is heightened by the opportunity afforded by the Cultural 

Quarter which is seen as having a regional role in promoting and developing the creative 

industries. 
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3.0  EXISTING WORKSPACE 
 

Introduction 

3.1 In this section we set out our findings with regard to the supply of workspace in the study 

area. It covers those facilities dedicated to creative industries as well as more general 

managed workspace, serviced offices and incubators that may be occupied by 

businesses in all sectors and so may include some creative industries.  It also includes 

details of the study area’s specialist facilities such as performing arts space, rehearsal 

rooms and recording studios. 

 

Dedicated Schemes 

3.2 12 schemes have been identified in the study area which provide workspace dedicated 

to the creative industries.  Their geographical distribution is shown in Figure 2 and Table 

2.  A detailed schedule of these schemes can be found at Appendix 1. 

 

Table 2 – Creative Industries Workspace Schemes 

Scheme Location Type,  
Target Sector 

Total Lettable 
Size, sqft 
Number of Units 

Occupancy Rate, 
percent 

LCB Depot Leicester Office-based 22,370 
55 

80 

Leicester Print 
Workshop 

Leicester Visual Arts 1,636 
7 

100 

Fosse Arts 
Centre 

Leicester Visual Arts 1,327 
3 

66 

Soft Touch 
Community 
Arts 

Leicester Visual Arts/Youth 500 
1 

100 

27a Leicester Visual 
Arts/Disabled 

288 
6 

50 

Knighton Lane 
Artists Studios 

Leicester Visual Arts 1,200* 
10 

100 

Independent 
Studios 

Leicester Visual Arts 1,300* 
11 

N/k 

Furnace 
Workshops 

Moira, North 
West 
Leicestershire 

Crafts 5,317 
8 

100 
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Scheme Location Type,  
Target Sector 

Total Lettable 
Size, sqft 
Number of Units 

Occupancy Rate, 
percent 

Conkers Ashby de la 
Zouch, North 
West 
Leicestershire 

Crafts 1,000 
5 

N/k 

Ferrers Centre Staunton 
Harold, North 
West 
Leicestershire 

Arts and Crafts N/k 
20 

100 

Ten-Two 
Gallery 

Hinckley, 
Hinckley & 
Bosworth 

Visual Artists 300 
2 

100 

Hub Design Huncote, Blaby Office 350 
1 

0 

 *Estimates only 

 

3.3 The schemes are concentrated in Leicester, seven of the 12 are there.  North West 

Leicestershire also does well with three.  The final two are in Hinckley and Huncote.  

There are no dedicated creative workspaces in the rest of the study area – Melton, 

Oadby & Wigston, Harborough, Charnwood (which includes the study area’s second 

largest settlement – Loughborough) and Rutland.   

 

3.4 All of the schemes identified (excluding the LCB Depot) have 20 units or less – some 

only one – and are generally relatively small.  They offer a wide variety of unit sizes 

generally 50-500 sqft.  The pricing structure for the facilities is extremely varied, although 

the office facilities (of which there are only two) are generally more expensive than those 

targeting the arts and crafts sector. 

 

3.5 As suggested by the Acme study, eight schemes have other services provided from the 

same building, this includes things such as business support, dance and music studios. 
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Figure 2 – Creative Industries Workspace Distribution 
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3.6 The high occupancy levels, averaging 80 percent, suggest strong demand across the 

schemes, and there are only four with available units.  Discussions with the various 

schemes’ managers validate this.  Those contacted commented that there is a real 

shortage of workspace for visual artists across the study area and that when units 

become vacant, they rarely have to be marketed, as occupiers are found through word 

of mouth. For example, Leicester Print Workshop, a registered charity, has a waiting list; 

while 27a has achieved 50 percent occupancy in seven weeks with no advertising. 

 

LCB Depot 

3.7 Due to its size (22,370 sqft) and uniqueness, the LCB Depot is considered separately.  It 

provides the same amount of space as all of the other facilities put together. LCB Depot 

comprises good quality, funky offices, meeting rooms, a gallery and café.  With close 

links to the business support agencies it has become a focus for the sector, hosting 

networking sessions and other meetings. 

 

3.8 There is a range of offices of between 160-1,600 sqft.  Most are catering to very small 

micro-businesses of less than ten workers, for example the largest suite can only 

accommodates 12 desks.  Publically funded, rentals are £6.75 per sqft plus a service 

charge of £4.10, which is set as part of their funding conditions, and means the facility is 

extremely competitive in terms of its pricing. 

 

3.9 LCB Depot has been very successful since it opened in July 2004.  It has achieved 

sustainability 18 months early achieving an occupancy rate of 80 percent (by floorspace) 

well within the three years that was initially targeted, demonstrating the latent demand 

for creative industry workspace in the city.  The most popular sectors are design, IT and 

music as Table 3 shows.  While all units sizes appear equally popular (Table 4). 
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Table 3 – LCB Depot Tenants’ Activities 

Business Type Number of 
Businesses 

Advertising and PR 2 

Music and the Visual and Performing Arts 10 

Design (product, graphic and interior design) 13 

Software, Computer Games and Electronic 
Publishing 

4 

Art and Antiques 1 

Community/Public Organisations 3 

Video, Film and Photography 1 

Architecture 1 

Publishing 0 

Radio and TV 0 

Designer Fashion 0 

Crafts 0 

Other 6 

Total       41 

 
 Table 4 – LCB Depot Units Occupancy Rates 

Unit Size, sqft Number of 
Units 

Vacant 
Units 

Occupancy Rate, 
percent 

Small (161-344) 28 7 75 

Medium (355-678) 22 7 68 

Large (689-1603) 5 1 80 

Total 55 15 73 
 

 

3.10 As a consequence of this success there are proposals for another Depot, which could 

provide units for the softer end of the creative industries, such as ‘wet and messy’ artists 

studios. 
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Figure 3 – General Small Business Centres Distribution 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 22 

 

General Centres for Small Business 

3.11 As well as considering dedicated creative industry facilities we have also looked at more 

conventional workspace to see if they are also catering to the creative industries. The 

search has covered managed and incubator space (i.e. premises that contain a number 

of businesses as well as support services) as they provide the environment to develop 

new small businesses and are most similar to dedicated creative industries workspace. 

The study has identified 29 such centres. Their geographical distribution is shown in 

Figure 3 and in Table 5. A detailed schedule of these facilities is also included in 

Appendix 2. 

 
Table 5 – Location of Small Business Centres  

Local Authority Area Number of Centres 

Leicester 9 

Rutland 1 

North West Leicestershire 6 

Charnwood 4 

Melton 0 

Blaby 1 

Oadby & Wigston 0 

Hinckley & Bosworth 6 

Harborough 2 
 

3.12 Nine centres have been identified in Leicester with clusters also found in Hinckley & 

Bosworth, North West Leicestershire and Charnwood. 

 

3.13 In contrast to the creative facilities these are much larger, having on average 30 units, 

and they are also more expensive, typically by over 50 percent.  However in common 

with the creative centres demand for them is good, with an average occupancy rate of 

90 percent. Only two are less than half full. 

 

3.14 A number of the centres have strong concentrations of creative industry businesses in 

them. At the Loughborough Innovation Centre this applies to roughly a third of the 31 

companies and about half of the 25 units at Loughborough Technology Centre.  Hinckley 
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Workspace provides good value units with rents of between £5 and £6/sqft and 

approximately a fifth of the 51 units are occupied by creative companies.  In Leicester, 

Vulcan House has 21 out of 70 businesses classed as creative industries, as are all the 

tenants at The Creative Mill; at The Old Rectory in Glenfield, about a quarter of the 

tenants are creative. Furthermore all six of the companies at the Green Dog Business 

Centre in Market Harborough are creative industries. 

 

Specialist Facilities 

3.15 Specialist facilities, e.g. recording studios and dance venues, suitable for professional 

standards, that can be used on an ad-hoc basis have also been identified and mapped 

across the study area. For example, although there are sprung dance floors in all of 

Leicestershire County Council’s Leisure Centres, these have not been included as they 

cannot be hired on a professional basis. 

 

3.16 Full details of the facilities found are given in Appendix 3, their geographical distribution 

is shown in Figure 4 and a summary is provided below in Table 6.  

 

 Table 6 - Types of Specialist Facilities 

Type Number 

Performing Arts Facilities 14 

Photographic Studios 4 

Recording Studios 15 

Rehearsal Studios 6 

TV & Video Studios 3 

Visual Arts Facilities 2 

Recording Equipment 2 
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Figure 4 – Specialist Facilities Distribution 
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Table 7 – Specialist Facilities Location 

Local Authority Area Number 

Leicester 29 

Rutland 0 

North West Leicestershire 2 

Charnwood 4 

Melton 2 

Blaby 0 

Oadby & Wigston 1 

Hinckley & Bosworth 4 

Harborough 2 

Mobile 2 
 

3.17 Unsurprisingly there is a concentration of facilities in Leicester, with smaller clusters in 

Loughborough and other major towns throughout Leicestershire. However no facilities 

were found in Rutland.  These are made up mainly of music-orientated and performing 

arts facilities.  However there appears to be a lack of rehearsal space and dance 

studios. 

 

Creative Industry Clusters 

3.18 Another way of looking at both the likely demand for creative industry space and supply 

of existing buildings used by the sector is to examine the location of businesses in the 

study area.  Therefore we have mapped the location of over 800 businesses and 

organisations on Creative Leicester Shire’s database.  A database that appears 

reasonably comprehensive in that it includes very small companies and individual 

practitioners such as artists and creative writers. 

 

3.19 As expected, and shown in Figure 5, there is a significant concentration of businesses in 

Leicester and smaller clusters in the larger towns in Leicestershire such as 

Loughborough and Hinckley.  On a district basis, Charnwood and Oadby & Wigston 

(relative to its size), are home to reasonable numbers. 
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Figure 5 – Distribution of Creative Industries 
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Summary 

3.20 In all 12 facilities providing dedicated creative workspace have been found across the 

study area with concentrations in Leicester.  The largest, by far, is LCB Depot, which 

accounts for half the total floor space available.  There are also 29 more general small 

business centres that are used on an ad hoc basis by creative industries, these tend to 

be much larger and more expensive than their creative counterparts. This is summarised 

in Table 8. 

 
Table 8 – Workspaces Summary 

Location Dedicated Facilities General Centres 

Leicester  7 9 

Oadby & Wigston 1 0 

Blaby 0 1 

Melton 0 0 

NW Leicestershire 3 6 

Charnwood 0 4 

Hinckley & Bosworth 1 6 

Harborough 0 2 

Rutland 0 1 
 

3.21 The distribution of facilities tends to follow the main urban settlements and 

concentrations of creative industry businesses although there is no space in 

Loughborough and only one in Hinckley.  The main shortages appear to be in the 

provision of space for the visual arts, as although there are a number of facilities they 

are all quite small.  Although there are only two dedicated creative workspaces providing 

office space, many businesses in the sector locate in general small business centres.  

 

3.22 The high occupancy rates of practically all centres, and the exceptional performance of 

the LCB Depot (even given its highly attractive pricing structure) is indicative of strong, 

and existing latent, demand in the study area. 
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3.23 A total of 46 specialist facilities have been identified made up mainly of recording studios 

and performing arts facilities. However there appears to be a shortage of rehearsal 

spaces and dance studios. 
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4.0  EMERGING WORKSPACE 
 

Introduction 

4.1 This section outlines the emerging creative industry facilities across the study area. It 

includes details of those under development, as well those in the very early stages of 

their planning. These projects are shown on Figure 6. 

  

Performing Arts Centre 

4.2 The Performing Arts Centre, is an important development for Leicester, providing an 

iconic building in the Cultural Quarter.  It will provide two auditoria seating 1000 people, 

rehearsal rooms, dance studio, meeting rooms, workshops and performance space in 

the city centre, however the key component will be that one of the auditoria will be able 

to open out on to the street to deliver inclusive and accessible theatre.  The project is 

being funded by a collaboration of partners led by Leicester City Council and including 

the Arts Council, Emda, Leicester Shire Economic Partnership, European Union and 

Leicester’s Haymarket Theatre.  It will replace the latter and provide a new home for the 

Phoenix Arts Centre’s live programme.  

 

Digital Media Centre, Leicester 

4.3 Also in the Cultural Quarter the Digital Media Centre (DMC) is an ambitious project to  

develop the sub-sector of the creative industries focusing on film and moving image.  

The DMC, as a whole, will promote the research, development, creation and exhibition 

of moving image works and is due to open in 2008.  The building will also include 20-25 

apartments. 

 

4.4 Leicester City Council’s DMC proposal, which includes film screenings, exhibitions, 

education and outreach is to create just under 5,000 sqft of office units. The 22 

workspaces will range from approximately 100-400 sqft and are indicatively priced at 

£16.50/sqft.  The DMC is looking to complement the LCB Depot and will be higher 

specification, target a slightly more focused market and cater to higher end occupiers.   
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Figure 6 – Emerging Creative Workspace 
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Centre of Excellence for Performing Arts, Leicester 

4.5 De Montfort University has received funding to upgrade their performance arts facilities, 

and these are due to be completed by the end of the year.  The funding has come 

through the Higher Education Funding Council of England and includes support for a 

liaison officer to develop links with the creative industries, schools and colleges.  The 

Centre will provide rehearsal space which will be available for use by external 

organisations out of term time. It is envisioned that the Centre will also be a base for a 

regional think tank for the development of the arts.  Although it will include state of the 

art facilities the Centre will not include any workspace. 

 

Greenacres Project, Leicester 

4.6 Just outside the city centre in Belgrave, Chaos Enterprises are developing a visitor 

facility/tourist attraction on the edge of one of Leicester’s most deprived areas.  It will 

include a café, events area (for festivals, etc), pet zoo and nine arts and craft 

workspaces alongside a gallery/shop. 

 

4.7 The project is relatively well developed, it has taken three and a half years to secure the 

lease on the land and attract the funding (from the lottery and a number of other 

sources).  The units will range from 125-400 sqft, and are being targeted at a wide range 

of users, they include a wood, wet and dry workshops, arts studios and an IT unit.  It is 

hoped to achieve the breakeven level of 80 percent occupancy within two years. 

 

Belgrave Hall, Leicester  

4.8 As part of the redevelopment of Belgrave Hall, which is being used to train people from  

the surrounding locally deprived communities. It is proposed that four workshops be 

created along with a kiln.  An application for funding has been submitted to the LSEP, 

and they are awaiting the outcome of this before undertaking any further feasibility work. 

 

Unit 4, North Mill, Leicester 

4.9 Unit 4, North Mill is a large, four storey building of approximately 8,000 sqft, privately 

owned it is currently being used by arts students from De Montfort University to display 

their work.  Although in a dilapidated condition the former warehouse has potential to 
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provide some studio space, perhaps in conjunction with a bar and/or café.  However it is 

in a zone earmarked by the Leicester Regeneration Company for residential 

redevelopment and as such without strong public sector support it is unlikely any project 

could be progressed, even though it could make a valuable contribution to diversifying 

this part of Frog Island.  

 

Further Depot  Proposal, Leicester 

4.10 Following on from the success of the LCB Depot and recognising the differing 

workspace needs and strong demand from creative companies there are initial ideas to 

create a second, similar facility but with a greater emphasis on more unconventional and 

affordable workspace.  An attempt has been made to acquire property in the Cultural 

Quarter. Collaboration with the LCB Depot and Digital Media Centre would mean a 

range of property solutions of different types and sizes would be provided in the Cultural 

Quarter. 

 

Rutland  

4.11 As well as these emerging projects a number of emerging ideas have also been 

identified, these have been grouped, by local authority area, starting with Rutland (Note: 

There were none identified in either Blaby or Oadby & Wigston). 

 

4.12 No emerging creative industry facilities are proposed in Rutland, however, along with 

Harborough, the district has been identified by Welland SSP as a possible location for a 

business incubator. This would provide 24 small office-type units with intensive business 

support.  Two business sectors are likely to be targeted polymer engineering and the 

creative industries, based on existing strengths in the area. 

 

Harborough  

4.13 As with Rutland there are no emerging creative workspace proposals.  It has been, 

however, identified by Welland SSP as the priority location for the area’s first business 

incubator, ahead of Rutland although no specific target sectors have been identified for 

it. 
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Hinckley & Bosworth 

4.14 There is one emerging space in Hinckley & Bosworth, the Atkins Building in Hinckley, a 

Grade II listed former factory on Upper Bond Street in the Druid Quarter.  The Druid 

Quarter has long been mooted as a potential location for the creative industries because 

of the historic quality and nature of the built environment.  The traditional employment 

uses are gradually being replaced by housing, however Hinckley & Bosworth Borough 

Council have agreed with the Atkins Building’s owner, Morris Homes, that 25 percent of 

the site should be retained for employment uses. 

 

4.15 Current thinking is to relocate North Warwickshire & Hinckley College local educational 

facilities into the building and develop a serviced business centre alongside.  Given the 

creative nature of many of the courses that would be relocated, the facility would have a 

creative industries leaning.  However this would be quite a narrow focus for the units 

proposed, which is quite a large provision for a town such as Hinckley, and so the 

creative sector may form just a part of the overall target market. 

 

North West Leicestershire 

4.16 There are already three creative facilities in the district but two more developments are 

proposed. The first is Holywell Mill, close to the centre of Ashby de la Zouch.  This three 

storey Victorian building is privately owned but already houses a recording and dance 

studio.  In conjunction with a local artists group they are hoping to redevelop it to provide 

14 units, most will be suitable for the visual arts, but four will be suitable for IT-type 

users. 

 

4.17 In addition they are hoping to include a gallery, café, shop and exhibition space, to both 

complement and subsidise the workspace.  Interest in taking units has been high 

although no firm commitments have yet been made.  A business plan is being drawn up 

to support applications for funding which will be needed to make it a viable proposition. 

 

4.18 The second project in North West Leicestershire is a bid being submitted by the National 

Forest to Living Landmarks, the TV based National Lottery program, where viewers 

decide which projects are developed.  Unfortunately no more information is available at 

this time.  
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Melton 

4.19 In Melton there are a number of emerging projects with a potential arts focus.  In Melton 

Mowbray, Brooksby-Melton College are looking to enhance their extensive land and 

property holdings.  One idea for the Asfordby Road campus is to refurbish the existing 

340 seat theatre into a ‘Theatre Factory’.  This will encourage extensive community use, 

rehearsal space, training (acting courses, etc) and education as well as linked 

workspace (five units) alongside an exhibition gallery and cafe.  However this project has 

not as yet secured any funding and it is possible that other projects at the College will 

take priority ahead of it. 

 

4.20 An Access Centre is also proposed for Melton. Although this does not have an arts focus 

at present there is obviously potential to pick up needs within the creative economy that 

are not workspace based, as it will house certain ‘creative’ departments of Brooksby-

Melton College. The Samworth Centre is also looking to provide more of an arts focus to 

its activities, although this is likely to be no more than a dance studio. The key issue for 

Melton is to work in partnership to ensure there is no overlap between the emerging 

facilities. 

 

Charnwood 

4.21 There are no formal emerging facilities in Charnwood, however there are a number of 

proposals at very early stages of development.  A couple of housing developers are 

considering small amounts of creative workspace development within their schemes, 

although this is likely to be office type space. 

 

4.22 Charnwood Arts is a community arts and media development company that are currently 

looking for alternative accommodation from which to base themselves.  Although there is 

nothing formal produced or agreed, various buildings have been looked at and surplus 

space could be used for workspace.  To this end they produced a document - Proposal 6 

- which outlines the concept of the type of work they could do in a larger facility.  
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Summary 

4.23 There are a number of emerging projects in the study area, the more developed are 

summarised in Table 9.  There are six in Leicester, with a good variety of space in the 

pipeline encompassing the performing arts, visual arts, crafts and office based solutions.  

Although two of the projects, North Mill and another Depot, which would provide visual 

arts studios are the least progressed projects. 

 
Table 9 – Emerging Creative Industry/Business Centres 

Centre Location Approx Size, sqft 
Number of Units 

Type Sector 

Performing 
Arts Centre 

Leicester N/a Theatre Performance 

Digital Media 
Centre 

Leicester 5,000 
22 

Office Digital Media 

Centre of 
Excellence for 
Performing 
Arts 

Leicester N/a Theatre Performance 

Greenacres 
Project 

Leicester 1,000 
9 

Studio Arts and Crafts 

Unit 4 North 
Mill 

Leicester 8,000 
N/k 

Studio Visual Arts 

Further Depot  
Proposal 

Leicester N/k Studio Creative 
Industries 

Business 
Incubator 

Oakham N/k 
24 

Office General 
Business 

Business 
Incubator 

Market 
Harborough 

N/k 
24 

Office General 
Business 

Atkins Building Hinckley 4,500 
8-10 

Office General 
Business 

Holywell Mill Ashby de la 
Zouch 

5,000 
14 

Studio Visual Arts 

 
 
4.24 Outside Leicester, proposals are more limited.  For example there are none in 

Charnwood, which includes the second largest town in the study area, Loughborough, 

although there is potential to work with the progressive Charnwood Arts; Blaby and 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 36 

Oadby & Wigston.  Both the proposals in Hinckley and Ashby de la Zouch are likely to 

require further public sector support if they are to happen.  As will the proposals for the 

incubators in Oakham and Market Harborough, both of which are not creative industry 

specific, although likely to accommodate companies from this sector. 

 

4.25 In Melton, there are a number of proposals: Brooksby-Melton College’s Theatre Factory 

idea; Melton Access Centre’s development; and proposals linked to the Samworth 

Centre.  All offer opportunities to develop the creative industries sector in conjunction 

with them, but requires strategic co-ordination. 
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5.0 CONSULTATIONS 
 

Introduction 

5.1 This section includes details of the consultations with key stakeholders from across the 

study area. They have been spoken to for a number of reasons: to identify workspace 

facilities, to get a feel for potential demand and to understand their views, needs and 

demands.  It includes discussions with local authority officers (primarily arts 

development), the education sector, arts groups and students. A full consultee list is 

provided at Appendix 4. 

 

City Art Gallery, Leicester 

5.2 The manager of the City Art Gallery feels that there is a large concentration of artists in 

Leicester, although this is not quantifiable.  There is a definite lack of arts studios, 

however visual artists have a wide variety of different needs (type and cost of space) so 

it will not be possible to satisfy everyone, whatever is proposed.  Community arts is a 

growth sector increasing the demand for studios. 

 

De Montfort Hall, Leicester 

5.3 De Montfort Hall is the largest performance venue in the study area, and although they 

have no links to workspace facilities, they do with the local artistic community.  They feel 

that there is a lack of cheap, arts-focused studio space, given that the LCB Depot has 

successfully met the demand from office-based businesses.  Their view is that ideally 

any new facility should be in the Cultural Quarter in Leicester to reinforce the city centre 

as a creative hub. 

 

Chill Enterprises, Leicester 

5.4 Chill Enterprises work with young people up to 19 to develop their entrepreneurial skills, 

many of whom want to be in the creative industries.  A recurring theme is the lack of 

cheap and cheerful workspace across Leicester.  Despite developments in the Cultural 

Quarter their perception is that there is still a lack of coordination in the delivery and 

development of ideas to support young entrepreneurs and the creative sector.  

Consequently they would like to develop their own small incubator, however it remains 

no more than a desire at the moment. 
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Knighton Lane Artists 

5.5 This group has been in existence for 23 years, and although they have accommodation 

(a run-down former school), it is in very poor condition, have no funds to repair it and 

cannot secure a long term lease from the landlord, Leicester City Council, to enable 

them to raise finance on it.  

 

5.6 They reiterate that much of the work undertaken by artists is not commercial and is not 

necessarily about making a living, consequently expensive space would not be 

appropriate.  Live/work space was suggested as an affordable way of providing suitable 

accommodation. 

 

DOT 

5.7 DOT are a group of artists that are developing a studio group concept prior to securing a 

permanent base.  They are developing a wide range of arts based activities across the 

city bringing together artists and the community.  They feel there is a real shortage of 

arts space in the study area, but conversely know of only one professional artist in the 

area. 

 

Leicester City Council 
5.8 The Regional Spatial Strategy has recognised the creative industries as one of the key 

emerging sectors. Leicester has taken a key role in progressing the creative industries 

sector particularly with work around the Cultural Quarter. With the creation of the 

Cultural Quarter and other regeneration schemes there is a key requirement to ensure 

demand is matched to need. 

 

Leicestershire County Council 

5.9 There is a real need for creative workspace for visual artists in Leicestershire, 

particularly Loughborough, and to a lesser degree, Hinckley.  They are concerned that 

Leicester does not become the only focus for the sector in the study area, and that 

development initiatives occur in other parts of the region.  One of their concerns is that 

there are some good facilities around whose use is not maximised, e.g. De Montfort 

University’s dance centre, because of the difficulties of doing so easily. 

 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 39 

Hinckley & Bosworth Borough Council 

5.10 The arts are relatively low key in the District.  There are a number of general small 

business centres proposed in Hinckley (including the Atkins Building) which could 

accommodate the creative industries.  However they feel the greater need is for 

showcasing and exhibition space. 

 

Blaby District and Oadby & Wigston Borough Councils 

5.11 These two local authorities share an arts development officer, who has only recently 

been appointed.  The creative sector is currently not very visible in this area, although 

there are plans to promote it further. 

 

Harborough District Council 

5.12 There is a perception that the area has a culture of creativity and it has attracted a 

growing number of artists because it is a nice place to live.  The Council has a database 

of over 300 artists, although most are amateur.  Having consulted this group in the past, 

most were content working from home and were not looking for dedicated space.  

Furthermore there are no obvious concentrations of creative industry businesses in the 

District.  These findings were reiterated in a questionnaire sent prior to this study, of 60 

responses, eight people were looking for a studio in a shared facility, two wanted printing 

facilities and two ceramics studios.  By far the greatest need was for more space to 

exhibit, expressed by over half the respondents. 

 

5.13 One of the key challenges facing the sector’s development is the need to bridge the gap 

between planning, economic development and the arts. There are opportunities that 

could emerge through various property developments in Market Harborough but these 

will only include space for creative industries if there is good communication between 

stakeholders, both outside the Council and within.  

 

Melton Borough Council 

5.14 There are a number of different proposals that are focusing on the arts in Melton: Melton 

Access Centre, the Theatre Factory and Samworth Centre.  The area does have a 

culture of visual arts however this is mostly older people pursuing hobbies rather than as 

a career. However it is recognised there is not the demand for a dedicated arts centre, 
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even though it would be nice to have one.  For example the Council have had one 

enquiry for studio space in three years.  The redevelopment of Brooksby Melton College 

presents opportunities for the creative sector however better linkages need to be made 

between the local authority, college and community. 

 

Rutland Borough Council 

5.15 A study by Welland SSP has proposed a 24 unit business incubator in Oakham however 

it is earmarked to follow the development of one in Market Harborough, which is seen as 

the greater priority.  The research has suggested two key business sectors it should 

target – creative industries and polymer/engineering companies – which are clustered in 

the Borough. 

 

Charnwood Borough Council 

5.16 There is real potential for the development of creative workspace in Charnwood and in 

Loughborough in particular.  There are a number of reasons for this, firstly the 

Loughborough University School of Art and Design produces over 250 graduates in the 

field each year.  Secondly it has a large population at around 55,000 providing a certain 

critical mass, and thirdly Charnwood Arts are a well established local organisation 

working on a wide variety of arts development projects who are looking for a new home 

themselves and could be an anchor tenant for a new building.  There are also a number 

of town centre development projects underway, some of which could provide creative 

industry space, but nothing of any scale or substance. 

 

5.17 Charnwood Arts have prepared a paper ‘Proposal 6’ outlining their concept for a creative 

centre. Following its publication they surveyed local stakeholders about it, and the 

comments made included: 

• People like the idea of lots of different activities under one roof 

• May price certain art forms out 

• An opportunity to increase the profile of the arts 

• Funding could come from University sponsorship 

• Need affordable rents and reductions for new artists 

• Skills could be exchanged for rent 

• Self–funding or private sector support favoured. 
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North West Leicestershire District Council  

5.18 North West Leicestershire already has some creative workspace, capitalising on the 

District being a destination for tourists, by focusing on crafts, e.g. Moira Furnace 

Workshops. However the Council are not aware of any real concentrations of creative 

industries or significant gaps in the workspace market. 

 

Arts Council England 

5.19 Arts Council England recognises that it is not always possible to prove need and 

demand for creative workspaces but that doesn’t mean they won’t be successful if they 

are in the right location.  However, in this sector, it is often quality of life issues that 

dictates whether people are willing to relocate to take up space, not a more rational 

business decision.  They are finding that it is often the distinctly niche target sectors that 

are able to find sustainable demand because people will travel to use them, e.g. jazz 

music centre.  And increasing globalisation and the Internet is allowing artists to locate 

anywhere, not just in city centre locations, as they can more easily find customers all 

over the country and throughout the world. 

 

Arts Training Central, Leicester 

5.20 Arts Training Central is the regional training organisation for the arts and creative 

industries in the East Midlands. They offer a range of services including mentoring and 

business support for artists, performers, etc.  They are generally involved in helping 

people to find solutions to a lack of workspace rather than providing or finding it for them, 

i.e. suggesting home working, etc.  One issue they mentioned is that it is important to 

recognise the different needs of artists in the city and rural areas. 

 

Arts Graduates Focus Group, De Montfort University 

5.21 A focus group of 16 graduates and students from De Montfort University was organised 

with the assistance of DOT, a local artists group.  They made a number of points about 

the development of creative industries and the provision of workspace and support for 

emerging graduates. 

• Existing space is too small or too expensive with unanimous agreement amongst the 

group that there was a need for additional workspace for visual artists 
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• A new facility ought to be in Leicester, although not necessarily the Cultural Quarter 

• To develop cultural companies there is a need for more support following university, 

as at the moment there is little follow up and help with the transition into the 

commercial world 

• There are few opportunities for artists, and a need for more showcasing opportunities 

and exhibitions. It was suggested all Leicester City Council buildings could be used 

to display art 

• There is a need for a central meeting place around which artists can focus and which 

would facilitate networking to ‘connect all the unconnected bits’ 

• Some are looking for opportunities without constraints, such as being a community 

artist or doing residencies, others are amenable to this 

• Staff experience in the universities is an underutilised resource 

• Need to develop not just the workspace but also the cultural mindset of Leicester, 

encouraging visits to the theatre and art in general. 

  

Loughborough University School of Art and Design (LUSAD)  

5.22 The number of arts students graduating from De Montfort University and LUSAD has 

been investigated to see if there is potential demand for workspace from these groups.  

It is believed that many graduates leave the area, and that if workspace is provided it 

may encourage more to stay.  Unfortunately it was only possible to secure information 

from LUSAD. 

 

5.23 Of the 2004/2005 graduates who completed their first degree at Loughborough 

University, 28 percent stayed on to take a postgraduate qualification.  72 percent went 

into employment but of these only 30 percent stayed in the Midlands.  Out of the 190 

graduates that responded to the survey – 137 secured employment although only 40 of 

them in Leicester. Unfortunately few appear to be in the arts, only one listed their job as 

an artist and three are graphic designers.  Most seem to be bar staff, sales, retail and 

general office workers. 

 

Creative Industries Workshop 

5.24 A workshop was held with around 40 people involved in the creative industries in the 

study area – it included representatives from the public sector, universities and 
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workspace managers.  The event included a presentation of the study’s initial findings, 

and then discussions about the need for specialist creative workspace, Creative 

Leicester Shire and the creative industry sector in general. The key points raised in the 

workshop were: 

• The creative sector is very diverse, different sub-sectors have different requirements, 

especially with regards property 

• Concern that having a defined Cultural Quarter may limit certain users, however 

having a focus would encourage networking and interaction 

• Agree that Leicester should be the hub, but there remains a need for initiatives 

outside the city 

• Understand that creative industry workspace is not financially viable, without public 

sector funding 

• Concern that the development of workspace was not necessarily the best use of 

public sector funding 

• If public sector funding is used for workspace, units should be targeted at high 

growth, high value-added businesses 

• Subsidised units should only be provided in exchange for services from the tenants 

• Refurbishing empty shops, encouraging live/work units or creating a virtual centre 

were other suggestions 

• Workspace is important but not the key issue, in fact the desire for showcasing 

space and opportunities is probably more important. 

 

5.25 The following points were made about Creative Leicester Shire: 

• A password-protected extranet should be developed for workspace managers and 

project champions to share confidential information 

• Up to date newsletters and press releases on projects should be issued 

• Creative Leicester Shire is in a unique brokering position and should link developers 

to the creative sector to encourage the provision of specialist workspace 

• Creative Leicester Shire should not lead on workspace development as it is too time-

consuming and costly, rather creating the environment for things to happen, offering 

advice and guidance  

• Workspace should not be the top priority, however they could monitor demand by 

logging enquiries. 



Creative Industries Workspace Study 
Creative Leicester Shire 

 

 
C26(e)/Final Report/July 2006/BE Group/Tel 01925 822112 44 

 

5.26 The consensus from those attending this event was that Creative Leicester Shire’s 

priorities should be: 

 

Primary Secondary 

1. Communication 
2. Networking 
3. Advocacy 

4. Advice, training, support 
5. Funding 
6. Showcasing 
7. Workspace 

 

Summary 

5.27 There is a perception amongst stakeholders that there is a real shortage of space for 

visual artists (and cheap and cheerful premises) in Leicester, which has a high 

concentration of such people.  Elsewhere it is difficult to identify clusters of creative 

industries, but they do not want the sector to become entirely Leicester dominated, 

although this has to be the focus, with smaller scale facilities throughout the rest of the 

study area.  The low key clusters makes it difficult to quantify demand, and many centres 

are supply-led, i.e. build them and occupiers will come. 

 

5.28 It is recognised that the sector is diverse and it may not be possible to please everyone 

all the time, diluting demand further.  And it is a difficult sector to accommodate, 

especially the arts side of it, where many of the operators are non-commercial and do 

not like to work in constrained, limited environments.  This makes the development of 

space for the sector often economically unviable without public sector funding. 

 

5.29 There is a consensus that developing workspace is not necessarily the best use of 

public funds, and where they are used they should be targeted to high value sectors.  In 

fact Creative Leicester Shire should focus on a lobbying and strategic co-ordination role 

to make the best use of existing facilities and join up opportunities to ensure the market 

delivers creative industry workspace, e.g. working with developers and the local planning 

authority to encourage studio development within mixed-use developments. 

 

5.30 One of the real needs identified is opportunities to exhibit, display and sell work – and in 

many ways this is perceived to be more important than workspace itself. 
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5.31 It has proved difficult to get data on the destination of local arts graduates.  It seems very 

few remain in the arts, although they may be pursuing their vocation on a more informal 

basis.  New facilities may well encourage, or allow, more to remain in the creative 

industry sector. 
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6.0 BUSINESS SURVEY 
 

Introduction 

6.1 This section sets out our findings from the business survey that was undertaken to help 

quantify demand in the study area. It outlines companies' workspace requirements as 

well as providing information on the type, cost and location of their existing 

accommodation. 

 

6.2 The survey was circulated via email to over 600 companies on the Creative Leicester 

Shire database. 62 responses were received, a response rate of 10 percent, which is 

slightly disappointing, however due to data protection issues it was not possible to 

recontact them to drive up the response rate. 

 

Findings 

6.3 The majority of respondents were visual artists or craft makers as Figure 7 shows, there 

were far fewer responses from the types of companies requiring office type space.  

 

Figure 7 - Industry Type 
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6.4 Figure 8 demonstrates the response rate is fairly representative of the businesses on the 

Creative Leicester Shire database and as a consequence is likely to be fairly 

representative of the sector’s needs as a whole. 

 

Figure 8 – Industry Type Comparison 
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6.5 The total number of full-time workers employed in these 60 companies is 216, an 

average of 3.5.  However just five of these companies account for 144 jobs, and if these 

are excluded then the average company size falls to only 1.2.  There are marginally 

higher numbers of part-time employees and occasional staff - 1.5 per company. 

 

6.6 As shown in Figure 9, over half those responding work from home, only 13 percent are 

in dedicated creative industry workspace. 
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Figure 9 - Type of Workspace 
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6.7 Of those that work from home, Figure 10 demonstrates the majority are in Leicester, 

however there are also concentrations in Loughborough and Market Harborough. 

 
Figure 10 – Location of Home Workers 
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6.8 Interestingly those that were surveyed did not think it was particularly important to be in 

specialist creative workspace with 57 percent rating it unimportant or very unimportant 

as Table 10 shows. 

 

Table 10 - Importance of Dedicated Creative Workspace 

Rating Number Percentage 

Very Important 6 11 

Important 17 31 

Unimportant 20 37 

Very Unimportant 11 20 
 

 

6.9 Because so many respondents work from home, the majority of people pay nothing for 

their workspace.  

 

6.10 Of those that answered 26 businesses are looking for space in the next 12 months, 18 in 

the next 2 to 3 years. The preferred location of space that they are looking for is shown 

in Table 11. 

 

Table 11 - Search Area for Creative Workspace 

Location Number Percentage 

Leicester 14 23 

Anywhere in Study Area 8 13 

Rural Location 8 13 

Loughborough 4 6 

Ashby de la Zouch 2 3 

Market Harborough 2 3 

Hinckley 1 2 

Uppingham 1 2 
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6.11 In Table 12, where companies provided the information, the workspace requirements of 

those responding are scheduled.  Of the 20 requirements, just under half are for 

Leicester.  They come from a range of industry sectors and so require a wide variety of 

accommodation, although most are for studios. 

 

6.12 Eight of the 11 studio requirements are for spaces of less than 650 sqft, only three are 

above 1,000 sqft.  Conversely the office requirements are generally larger, with three of 

them looking for 3,000-4,000 sqft suites. 

 

6.13 There is only one requirement for Loughborough and none for Hinckley, the two largest 

towns in the study area. 

 
Table 12 - Workspace Requirements 

Location Approximate 
Unit Size, sqft 

Typical  
Unit Type 

Creative Industry Sector 

Leicester City 200 
250 
300 
600 
1,000 
1,000 
4,000 
4,000 
7,500 

Studio 
Studio 
Studio 
Office 
Retail 
Studio 
Office 
Office 
Specialist 

Performing Arts 
Visual Arts 
Music 
IT/ Software 
Bookshop 
Fashion/ Textiles 
Writing/ Publishing 
Design & Digital Media 
Performing Arts 

Rural 200 
550 
1,500 

Studio 
Studio 
Studio 

Music 
Crafts 
Visual Arts 

Anywhere 250 
500 

Studio 
Specialist 

Visual Arts 
Performing Arts 

Ashby de la Zouch 500 
3,000 

Studio 
Office 

Crafts 
Writing/ Publishing 

Market Harborough 60 
4,000 

Office 
Studio 

Design & Digital Media 
Visual Arts 

Loughborough 650 Studio Visual Arts 

Uppingham 1,000 Retail Art Gallery/ Picture Framer 
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6.14 The specialist and general requirements of workspace are shown in Tables 13 and 14 

below.  Showcasing, sound proofing and natural light were the main specialist 

requirements with broadband, on site parking and 24 hour access the more general 

requirements. 

 

Table 13 - Specific Requirements of the Workspace 

Aspect Number Percentage 

Opportunities to showcase work 10 16 

Sound Proofing 9 15 

Natural Light 9 15 

Reinforced Floor 5 8 

High Ceiling 5 8 

Ground Floor 5 8 

Other 2 3 
 

Table 14 – General Requirements of the Workspace 

Aspect Number Percentage 

On Site Parking 22 35 

24 Hour Access 21 34 

Broadband 19 31 

Meeting Rooms 15 24 

Reception Services 5 8 

Other 2 3 

 

6.15 The amount companies are willing to pay for space is generally very low, with 59 percent 

looking to pay less than £100 per month, as Figure 11 shows. 
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Figure 11 - Acceptable Rent for Workspace 
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6.16 As shown in Tables 15 & 16 62 percent felt there is insufficient space for creative 

companies, particularly visual arts and craft studios. 

 

Table 15 - Is there Sufficient Workspace ? 

Response Number Percentage 

Yes 10 19 

No 33 62 

Don’t Know 10 19 
 

Table 16 – Types of Shortage ? 

Type Number Percentage 

Office 12 18 

Visual Arts Space 20 29 

Craft Studios 20 29 

Rehearsal/Recording Studios 15 22 

Other 1 1 
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6.17 The most popular location for workspace was Leicester, however major towns across 

the study area also featured, as Table 17 shows. 

 

 Table 17 - Suggested Locations for Additional Facilities 

Location Number Percentage 

Leicester 17 27 

Rural location 8 13 

Anywhere in Study Area 6 10 

Loughborough 3 5 

Market Harborough 3 5 

Hinckley 2 3 

Ashby de la Zouch 1 2 
 

6.18 43 percent of those that answered the question would be willing to pay more for 

dedicated creative workspace, however 24 percent would not and 32 percent were 

unsure. 

 

6.19 A number of more general comments were also made about the creative industries and 

the supply of workspace in the study area: 

• The most frequently recurring theme is in the need for space to be affordable and 

convenient 

• Leicester city centre is recognised as the area most in need of workspace 

• Respondents would like drop-in centres which have specialised facilities allowing 

artists to work from home 

• Business support is also needed to help start ups 

• More creative industries support is needed from the various local authorities 

• There is also a need for more exhibition opportunities  

• The benefits of skill sharing, training and support should not be underestimated 

• More networking and training initiatives are needed. 

 

Summary 

6.20 Although the survey has not been entirely comprehensive it has confirmed a number of 

preconceptions.  There has been more interest in it from businesses looking for 
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unconventional workspace such as visual arts studios and craft workshops.  In the main 

respondents are very small businesses looking for relatively small units.  Most of them 

work from home and feel that workspace is not a particularly important issue. 

 

6.21 Saying this, however, it is recognised that there is a shortage of accommodation 

throughout the study area, but especially in Leicester, which is the focus of much of the 

demand that has been identified.  The shortage is particularly acute for studios and 

workshops rather than office type space.  For those looking for studios most are for units 

of under 650 sqft, for which occupiers are willing to pay up to £100 per week. 

 

6.22 Furthermore when the location of people working from home is considered there are 

concentrations in Leicester, Market Harborough and Loughborough. These represent 

potential tenants for creative workspace and may indicate a latent workspace demand in 

these areas. 

 

6.23 The survey confirms the diversity of the sector, whether one looks at it in terms of 

geographical location, activity, type of space required or the size of unit in demand. 

 

6.24 Dedicated business centres require 24 hour access, on-site car parking and broadband 

connectivity, depending on the particular use, a ground floor location, extensive natural 

light and soundproofing are also important elements.  Another popular request is the 

opportunity to exhibit, showcase and sell work. 
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7.0  CONCLUSIONS 
 
 
7.1 There are four main objectives to this study and in structuring the conclusions each of 

these objectives is considered separately. 

 

7.2 In terms of understanding the needs of micro-businesses and start-ups in the creative 

sector this is complicated by the very diverse nature of the sector.  They are involved in 

a wide range of activities, at different stages in their life cycle, with varying levels of 

capability.  Consequently they need different types of space – offices, arts studios, craft 

space, rehearsal rooms, theatres and galleries, etc. 

 

7.3 However there are some general trends, they are typically small (with less than ten 

employees), many are much smaller and self-employed.  The sector is also highly 

dynamic, with companies starting and folding regularly.  On the ‘softer’ arts side 

commercial viability is minimal and therefore companies can only afford low cost, basic 

accommodation.   

 

7.4 Therefore workspace centres need to offer small units (e.g. 200-400 sqft offices, 400-

500 sqft studios) for one or two man organisations with easy-in, easy-out lease terms.  

The property element needs to be as simple as possible, e.g. all-inclusive pricing and 

transparent documentation, etc.  Premises need to be specified to quite a basic standard 

to keep costs down, and they need to be flexible so that room sizes can be altered or 

used for different purposes. 

 

7.5 Business centres require 24 hour access, on-site car parking and broadband 

connectivity, depending on the particular use, a ground floor location, extensive natural 

light and soundproofing are also important elements. 

 

7.6 Also important is the need for networking and cross-fertilisation of ideas, and therefore 

this makes developments such as the Cultural Quarter and LCB Depot (which pleasingly 

meets many of the characteristics described above) so important because they act as 

foci for the sector to meet and gather. 
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7.7 Secondly, against the objective of mapping the supply of micro-business workspaces 

used by the creative industries, 12 facilities providing dedicated creative workspace have 

been found across the study area concentrated in Leicester.  The largest, by far, is LCB 

Depot, which accounts for half the total available floorspace.  There are also 29 more 

general small business centres that are used on an ad hoc basis by creative industries. 

 

7.8 Ten emerging projects have been identified.  Six of which are again in Leicester offering 

a wide variety of accommodation – performing arts, visual arts, crafts and office space.  

Elsewhere proposals are more limited, there are none in Blaby and Oadby & Wigston 

but they will rely on Leicester’s offer due to their proximity.  There are potential schemes 

in Rutland, Harborough, Hinckley & Bosworth, Melton and North West Leicestershire – 

although all will require some form of public sector support e.g. encouragement, advice, 

funding. 

 

7.9 The glaring omission is Loughborough in Charnwood, where there is the necessary 

critical mass of population and businesses; a University producing arts graduates; and 

support and interest from Charnwood Arts and the Borough Council.  Having said this 

there are though two very popular general business incubators there which do have 

concentrations of creative industries.  It is very likely that there would be scope in 

Loughborough for a facility similar (although smaller) to the LCB Depot. 

 
7.10 Taking a number of projects in turn. In Leicester both the Performing Arts Centre, which 

is currently being built and the Digital Media Centre, which is approaching its final 

feasibility stage will have a significant impact on the cultural development of the city. The 

Performing Arts Centre has emerged in response to a recognised need for a high quality 

performance venue, essential for developing the cultural offer of the city. The Digital 

Media Centre’s development will provide good quality office space. Although initially 

every attempt should be made to attract digital companies to the units, it may be the 

entrance policy needs to be flexible to fill spaces. It is also likely to require marketing at a 

regional level because of the specialist nature of the workspace. 
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7.11 The Digital Media Centre and LCB Depot will provide the creative industries in Leicester 

with a range of property solutions. Collaboration between both buildings will ensure the 

target sectors do not overlap and will create niche markets for them both to operate in. 

 

7.12 However in Leicester, the emerging space is not fully addressing the scale of demand 

for cheap studio workspace (and relative supply shortage) identified in this study. This 

would indicate there is an opportunity for a new development such as another Depot to 

complement the LCB Depot.  Although there is a potential that this could pull occupiers 

away from the bottom end of LCB Depot, the strong demand identified would suggest 

that with careful management this should not be a problem. Leicester City Council feel 

any further Depot development should take place in the Cultural Quarter. 

 

7.13 An additional solution would be to consider the feasibility of refurbishing Unit 4 North 

Mill, which is already used for the arts and where there is a willing property owner. 

 

7.14 The Atkins Building in Hinckley, Holywell Mill in Ashby de la Zouch and the Greenacre 

Project in Belgrave all appear to be of a scale that is feasible and warranted, with 

potential demand and value added linkages, that will add valuably to the study area’s 

portfolio of creative industry space. 

 
7.15 The third aspect was to identify specialist, rentable performing arts, rehearsal and digital 

media space and a total of 46 have been identified made up mainly of recording studios 

and performing arts facilities. However there appears to be a shortage of rehearsal 

spaces and dance studios.  They are again clustered in Leicester, but there is a greater 

spread of facilities through the study area, and only Rutland lacks options.   

 

7.16 Profiling the demand for creative workspace across the study area was the fourth strand 

of the research.  It is clear that creative industries have now become mainstream, and 

increasingly they are being seen as a driver of local economies.  There is a role to 

inspire, support and enable the best quality graduates to stay, work and contribute to the 

creative economy in Leicester and its environs.  In spite of the optimism associated with 

the creative industries sector, it must be remembered that in provincial cities like 

Leicester the scope for creative industry development is much less than in places like 

London.  This is because the local business base is less international in its outlook than 
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that in London – hence the range of trading and networking possibilities is significantly 

less. 

 
7.17 It is notoriously difficult to demonstrate demand from micro-businesses, especially from 

a sector such as the creative industries, where businesses are so small and diverse.  It 

is common for property developments to be supply-led in this sector, with occupiers 

rapidly emerging once a facility is built.  However generic research suggests 80 percent 

of the businesses will be in Leicester, the remainder in the rest of the study area.  It is 

also likely that they will follow the numbers of businesses generally and so there will be 

more in larger urban areas, such as Loughborough and Hinckley for example. 

 

7.18 Demand, as well as need, is also likely to be higher in more expensive urban areas, 

especially for those sub-sectors looking for low cost space than it is in rural areas.  

Therefore there will be a greater mismatch between supply and demand in Leicester, 

followed by Loughborough and Hinckley.  There is therefore greater need for public 

sector support in these areas. 

 

7.19 Looking at the occupancy rates of existing centres, which are all doing well, suggests 

demand is strong across the board. 

 

7.20 It is the non-commercial aspects (i.e. visual and performing arts) that require the support 

more because they cannot find suitable space that is cheap enough.  Although office 

based activities (e.g. design, software, publishing and advertising) generate more value 

for the economy, there are also more property options (e.g. general business centres) 

for them and they can afford more.  This is validated by local stakeholders who 

recognise that the only deep concentration of creative industry businesses is in Leicester 

and that there is a shortage of art studios, etc for them.  This problem has been 

exacerbated recently as the city is regenerated which is redeveloping low cost, former 

mill space for higher quality uses.  Elsewhere identifying demand is difficult because 

clusters are small and diverse. 

 

7.21 According to the industry themselves, one of the key needs is more exhibition and 

gallery space from which to display and sell their wares.  In many ways they feel this is 

more important then having dedicated workspace from which to produce them. 
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8.0  RECOMMENDATIONS 
 
 
8.1 There are two clear themes for the recommendations. There is demand, and need, for 

unconventional creative workspace, in Leicester. There is also demand, and a shortage 

of space for the creative industries in Loughborough. 

 

8.2 Other centres will work if they have an anchor tenant and strong project champion, e.g. 

Atkins Building in Hinckley.  However there are no real concentrations of creative 

industries with common needs outside Leicester, and to some degree the larger towns, 

due to the diverse and widely distributed nature of the sector. 

 

8.3 Unconventional creative workspace should be developed in Leicester, along the lines of 

the Depot proposal. Ideally a Cultural Quarter location should be identified. It should be 

run along the lines of the LCB Depot which displays all the elements of best practice – 

flexible lease terms, all-inclusive rentals, 24 hour access, value-for-money specifications, 

meeting rooms, etc.   

 

8.4 Another potential option for unconventional workspace is Unit 4, North Mill. Although in 

private ownership its owner would like to see it developed as studio space. A feasibility 

study on the building should be commissioned to look at both the use of the space and 

the opportunities for a public/private partnership in its delivery.  One note of caution is 

that North Mill has been earmarked for residential development by Leicester 

Regeneration Company and any development would require their support. 

 

8.5 Packages of support including subsidised rents, access to exhibition space and business 

support should be provided for emerging creative industries and could also be provided 

at another Depot.  These could be offered to University graduates who also live in the 

area.  This could help enable emerging artists or other less economically focused 

creative industries afford the rent and provide an outlet for their skills providing public art 

for Leicestershire County Council or working with local schools, for example. 

 

8.6 Specialist creative workspace should also be developed in Loughborough. This could be 

developed in collaboration with the LCB Depot in Leicester. As well as the expertise that 

such a collaboration would bring it would also help facilitate a sub regional dynamic.  
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There is a cluster of demand in this location based on its size; it could engage with the 

University; and link into the activities of Charnwood Arts. 

 

8.7 The facility should be similar in quality and type to the LCB Depot, however the 

opportunity could be taken to include a small amount of workspace that would be 

suitable for ‘wet and messy’ activity or which could be used as cheaper office 

accommodation.  

 

8.8 In order to develop this workspace there needs to be both strong leadership and strong 

partnership working between the Charnwood Borough Council, Leicestershire County 

Council, Charnwood Arts and the University. The University has successfully delivered 

workspace and it may be they are best placed to take the lead and to realise the project 

but should work closely with Charnwood Arts to secure their involvement in the project. 

 

8.9 Demand cannot be proved in other areas of the sub region for dedicated creative 

workspace. However this is not to say that projects else where in the sub region will not 

be a success.  

 

8.10 There is always demand for small scale office accommodation provided as managed 

workspace or incubator units and as such it is likely with a broad entrance criteria 

workspace in the Atkins Building, Hinckley will be rapidly taken up. The opportunity 

again could be taken to provide one or two small units that could either be used as ‘wet 

and messy’ space or as cheap office accommodation.  Its success will be increased if 

developed in conjunction with the local college, which would provide valuable cross-

fertilisation of intellectual property. 

 

8.11 Other managed workspaces and incubator units developed across the sub region will 

likely also be easily filled, especially if they have broad entrance criteria and are not 

limited to the creative industries. 

 

8.12 Those offering more of a niche market for example Holywell Mill in Ashby de la Zouch 

and Greenacres in Leicester will also attract tenants because they are small scale and 

entering markets with limited supply and competition.  In the case of Holywell Mill the 

presence of two anchor tenants will help to support the building and with Greenacres, 
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the variety of activities again will provide the initial support whilst awareness of the 

project grows. 

 

8.13 Support should be offered to emerging projects that are responding to a local need in the 

wider sub region. However as demand will inevitably lower than that in the City it is 

necessary for projects to be realistic and have either a broad entrance criteria for units or 

an anchor tenant that will provide an income whilst occupancy levels in the workspace 

are built up. 

 

8.14 Unconventional creative workspace (outside Leicester) is unlikely to be promoted at the 

strategic level because of its relatively low economic value and limited demand and 

need. As such other means of facilitating property solutions are recommended.  Firstly a 

support mechanism should be developed that provides advice on the main areas to 

consider when setting up shared workspace. It should cover health and safety, fire 

regulations and public liability as well as the thresholds at which different regulations 

become applicable.  It could be distributed to final year students of the universities as 

well as being available through key agencies such as Creative Leicester Shire. 

Disseminating such information will help those interested in setting up a studio group but 

lack the knowledge of where to begin. 

 

8.15 Secondly more innovative solutions for providing creative workspace should be 

considered. One idea that emerged through the consultation was for live-work units, for 

example Acme have recently worked with a house builder to provide artists studio units 

as part of a residential development in London.  

 

8.16 Thirdly there needs to be development work with University graduates to assimilate them 

into the commercial world to help increase the pool of creative talent that can start 

businesses. Links between the Universities themselves and between creative workspace 

providers – an example would be the Expo event run at Loughborough University in May 

2006 or the Fame Fair held at De Montfort University and which could be held annually.  

 

8.17 Opportunities also need to be promoted for the wider cultural community, helping to 

develop income opportunities for the creative sector. One means of achieving this is 

through supporting local artists with packages of help and advice. Funding could be 
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sought to place artists in schools and a program developed as part of the wider 

regeneration of Leicester in partnership with the Leicester Regeneration Company. 

Policies should be put in place to favour local artists.  

 

8.18 The facilities database created as part of this study should be published and kept up to 

date, adding the emerging projects as they come online so providing a central 

information point for people looking for creative workspace. 

 

8.19 Finally to ensure development of the sector takes place in a co-ordinated and 

complementary way there has to be communication between local authorities, agencies, 

private sector partners and the universities. Information on what is happening needs to 

be shared and developed with activities across the sub-region being borne in mind. A 

password protected site could be set up to facilitate sharing of information and bi-annual 

events held bringing together workspace managers, the public sector and wider decision 

makers. 
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Creative Workspace 



Type Name Address 1 Address 2 Address 3 Address 4 Post Code Telephone Number Website Email Address Other 
Facilities 1 

Other 
Facilities 2

Other 
Facilities 3 Cost Ownership

Performing 
Arts Facility Century Theatre Snibston Discovery Park Ashby Road Coalville Leicestershire LE67 3LN 01530 510851 Private - Peter 

Wykes

Performing 
Arts Facility

Belgrave Baheno 
Peepul Centre Orchardson Avenue Belgrave Leicester LE4 6DP 0116 2667673 www.peepulcentre.com info@peepulcent

re.com

Currently full 
with peepul 
centres own 
programme

Performing 
Arts Facility Concordia Theatre Stockwell Road Hinckley Leicestershire LE10 1RE 01455 615005 www.concordiatheatre.co.uk enquiries@conco

rdiattheatre.co.uk

10 affiliated 
societies get 
first refusal on 
space

Not much 
space

£650 week 
nights £840 
weekends

Hinckley 
Concordia 
Association

Performing 
Arts Facility De Montfort Hall Granville Road Leicester LE1 7RU 0116 2333113 www.demontforthall.co.uk dmh.office@leice

ster.gov.uk
Leicester City 
Council

Performing 
Arts Facility Knighton Fields Centre Herrick Road Leicester LE2 6DH 0116 2700850

Additional 
rooms 
available

Mainly for 
school age 
children use

£10.89-£14.08 
p/h

Leicester City 
Council

Performing 
Arts Facility

Leicester Haymarket 
Theatre Belgrave Gate Leicester LE1 3YQ 0116 2530021 www.lhtheatre.co.uk enquiries@lhthea

tre.co.uk

Rehearsal 
rooms 
available

Varies Independent 
Theatre Trust

Performing 
Arts Facility

New Walk Museum 
and Art Gallery 53 New Walk Leicester LE1 7EA 0116 2254902 www.leicestermuseums.ac.uk Stage and PA 

system
Leicester City 
Council

Performing 
Arts Facility Phoenix Arts Centre Upper Brown Street Leicester LE1 5TE 0116 2247700 www.phoenix.org.uk info@phoenix.or

g.uk

Commercial - 
£125 first hour, 
£100 each 
subsequent 
hour, Charitable 
Organisations 
£115 first hour 
£95 subsequent 
hour

Performing 
Arts Facility The Little Theatre Dover Street Leicester LE1 6PW 0116 2551302 www.thelittletheatre.net admin@thelittleth

eatre.net N/a Private

Performing 
Arts Facility The Y 7 East Street Leicester LE1 6EY 0116 2556507 www.leicesterymca.co.uk theatre@leiceste

rymca.co.uk
Dance studio 
£20 p/h £30 p/h YMCA

Performing 
Arts Facility

Loughborough Town 
Hall Market Place Loughborough Leicestershire LE11 3EB 01509 634775 www.loughboroughtownhall.c

o.uk
townhall@charn
wood.gov.uk

Many rooms 
for use

Can offer 
marketing and 
box office etc.

Varies 
depending on 
what is required

Charnwood 
Borough Council

Performing 
Arts Facility Harborough Theatre Church Square Market Harborough Leicestershire 01858 466217 www.harboroughtheatre.com

Market 
Harborough 
Drama Society

Performing 
Arts Facility Melton Theatre Asfordby Road Melton Mowbray Leicestershire LE13 0HJ 01664 851111 www.meltontheatre.co.uk Rehearsal 

rooms

Affiliated rate - 
£350 + VAT, 
non-affiliated 
£450 + VAT, 
Professional 
£650 + VAT

Performing 
Arts Facility Arc Theatre Co Malt House Newbold Road Desford Leicestershire LE9 9GS 01455 828400

Photographic 
Studio Cottage Studios Unit 2 Hillthorpes Keats Lane Leicester LE9 7DT 01455 850058 www.cottagestudios.co.uk info@cottagestud

ios.co.uk
Studio props, 
lighting £25 p/h Private

Photographic 
Studio Charnwood Studios A37 The Springboard 

Centre Mantle Lane Coalville Leicestershire 01530 450011 www.charwoodstudio.co.uk studio@alveyand
towers.com

£15-£25 per 
hour, £85-£100 
per day

Private

Photographic 
Studios

Picture House Centre 
for Photography 3rd Floor International House 125 Granby Street Leicester LE1 6FD 0116 2555282 www.pichouse.org.uk photo@pichouse.

demon.co.uk

Dark room, 
digital 
equipment

Camera and 
equipment

Studio: £20 per 
half day, Digital 
Studio £10 per 
half day

Private

Photographic 
Studios Melusina Studio 20 Cottesmore Road Leicester LE5 3LN 0116 2768111 www.melusina-studio.com dave@melusina-

studio.com Studio £20 p/h Private

Recording 
Equipment Media Services Loughborough University Loughborough Leicestershire LE11 3TU 01509 222190 AV equipment 

for hire

Various prices 
for various 
pieces of 
equipment

Loughborough 
University

Recording 
Equipment Ian Sadler Mobile 0776 4493966 www.emelinerecordings.com ian@emelinereco

rdings.com

All live 
recording 
equipment

No studio 
comes to hired 
studio

£75 per day Ian Sadler

Recording 
Studios Woodland Studio 78 Woodland Drive Braunstone Leicester LE3 3EB 0116 2897392 Microphones Recording 

equipment Varies Private

Recording 
Studios The Woodshed 49 Grange Road Hugglescote Leicester LE67 2BQ 01530 455747 www.members.aol.com/wood

shedstudio
woodshed@aol.c
om

Guitars, 
microphones, 
amps

All recording 
equipment Varies Private

Recording 
Studios

Spirit Walker 
Recording Studio Rewind Recording Studios Keats Lane Earl Shilton Leicestershire www.spiritwalkerrecordingstu

dios.co.uk
shaungarner@th
eapostacy.net Microphones Amps and 

Drums £18 p/h Private

Recording 
Studios Deadline studios 693 Ayelstone Road Leicester LE2 8TG 0116 2248303 www.deadlinestudios.co.uk info@deadlinestu

dios.co.uk
Session 
musicians

All recording 
equipment £200 per day Private

Recording 
Studios Seamus Wong Studio 84 High Street Leicester 0116 2531777 seamuswong@h

otmail.com Private
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General Small Business Centres 



Type Name Address 1 Address 2 Address 3 Address 4 Post Code Telephone Number Website Email Address Other 
Facilities 1 

Other 
Facilities 2

Other 
Facilities 3 Cost Ownership

Recording 
Studios Slicktone Studios Welford Road Leicester 0116 2571559 janwilson2@hot

mail.com
All recording 
equipment £15 p/h Private

Recording 
Studios

Sounds Simple Mobile 
Recording Studio Wigston Leicester LE18 4NA 0790 6350641 www.freewebs.com/soundssi

mple
soundssimple@l
ycos.co.uk Microphones All recording 

equipment Private

Recording 
Studios Stay Free Music 1a Conduit Street Leicester LE2 0JN 0116 2330303 www.stayfreemusic.co.uk sales@stayfree.c

o.uk
Rehearsal 
rooms

All recording 
equipment £9-14 p/h Private

Recording 
Studios Soundcraft Studio 50 London Road Leicester LE2 0QD 0116 2557492

Digital 
recording 
equipment

Varies Private

Recording 
Studios

Voltage Recording 
Studios

87 Mary's Street Road, Unit 
5 Market Harborough Leicestershire LE16 7DT 01858 432888 www.voltagestudios.moonfruit

.com
voltagestudios@
aol.com

Rehearsal 
room

Drums and 
microphones £20 p/h Private

Recording 
Studios Roar Studio Ltd Unit 7 The Old Dairy 47 North Street Melton Mowbray LE13 1NL 01664 410900 Microphones Drums Varies Private

Recording 
Studios Booland Studio 67a Grange Lane Thumby Leicester LE7 9PH 0116 2431931 www.boolandstudio.co.uk enquiries@boola

ndstudio.co.uk Microphones £120 per day

Recording 
Studios Right Trax Studio 74a Pullman Road Wigston Leicestershire LE18 2DB 0116 2881031 www.righttraxstudios.co.uk

PA, drum kit, 
amps and 
microphones 

2 rehearsal 
rooms £18 p/h Private

Recording 
Studios

The Handbag Factory 
Studio Leicester 0116 2849934 www.rick.beaumont.dial.pipex

.com
rick.beaumont@
dial.pipex.com

Drum kit and 
piano

Specialises in 
Jazz Varies Private

Recording 
Studios Western Studios 0772 2883538 www.westernstudios.co.uk info@westernstu

dios.co.uk
All recording 
equipment

Can hire in 
anything 
required

£100 per day Private

Rehearsal 
Studios

Rewind Rehearsal 
Rooms Hill Top Works Keats Land Earl Shilton Leicestershire 0777 0757094 www.rewindrooms.co.uk kevingward@gm

ail.com Amps PA hire Drum kit £6.50 p/h Private

Rehearsal 
Studios Intasound 70 Harborough Road Leicester LE3 0BR N/a Private

Rehearsal 
Studios Quad Studios 78 Friday Street Leicester LE1 3BW 0116 2512516 www.quadstudios.co.uk info@quadstudio

s.co.uk

Fully kitted 
rehearsal 
studio

£12.50 p/h Private

Rehearsal 
Studios RPM Studio 22a Grange Lane Leicester LE2 7EE 0784 0319725 www.rpmstudios.co.uk Amps for hire Drum kit PA £10 p/h Private

Rehearsal 
Studios Gregs Music Room Loughborough Leicestershire 0780 8793136

hometown.aol.co.uk/gregsmu
sicroom/myhomepage/busine
ss/html

gregsmusicroom
@aol.com

Recording 
studio PA hire £10 p/h Private

Rehearsal 
Studios Tracks Studio Old Hathern Railway Station Normanton on Soar Loughborough Leicestershire LE12 5EH 01509 842560 www.tracks-studios.co.uk mick@tracks-

studios.co.uk
2 rehearsal 
rooms £6 p/h Private

TV & Video 
Studio Atmospheres 658 Aylestone Road Leicester LE2 8PR 07905 927273 www.atmospheres.co.uk clive@atmospher

es.co.uk
All recording 
equipment Varies Private

TV & Video 
Studio Line Out Fosse Neighbourhood 

Centre Mantle Road Leicester LE3 5HG 0116 2621265 www.lineout.org info@lineout.org All film related 
equipment £8-£10 p/h Private

TV & Video 
Studio Q Broadcast 147 Melton Road Queniborough Leicester LE7 3FP 0116 2608813 paul@folosite.net N/a Ptivate

Visual Arts 
Facilities

Richard Attenborough 
Centre University of Leicester Lancaster Road Leicester PO Box 138 LE1 9HN 0116 2522455 www.le.ac.uk/racentre racentre@le.ac.u

k
Dance studio 
space

Art space but 
only when not 
in classes, art 
cannot be left

Varies University of 
Leicester

Visual Arts 
Facilities The City Gallery 90 Granby Street Leicester LE1 1DJ 0116 2232060

Can do 
displays at 
other 
associated 
locations for 
free

£185 p/w Leicester City 
Council



Centre Name Address 1 Address 2 Address 3 Post 
Code

Telephone 
Number

Number 
of units Type Total 

Size, sqft Unit Size Range, sqft Rent, £/sqft Occupancy 
Rate, Percent

Other 
Facilities 1 

Other 
Facilities 2

Other 
Facilities 3 Ownership

Number of 
Creative Industry 
Businesses

The Konfedence Works Arthur Street Barwell Leicestershire 01455 251771 N/k N/k 2.75 N/k 5

Leicester Business Centre Ross Walk Belgrave Leicester 0116 2681341 40 Office/ 
Workspace 20,000 350-650 2.50-18.50 85 Conference IT Suite Leicester CC 4

The Old Vicarage Market Place Castle 
Donnington Leicestershire 01332 810900 N/k Office N/k 11 N/k DBS Offices 0

Springboard Centre Mantle Road Coalville Leicestershire 01530 839531 70 Office/ 
Workspace

150-400 (office) 300-
800  (workshop) 6 100 Telephone 

System Canteen Meeting 
Rooms 0

Powerpoint Business Centre 122 High Street Earl Shilton Leicestershire 01455 842221 13 Office 95-350 15.40 100 Reception Private 1

The Old Rectory Main Street Glenfield Leicestershire 0116 2325100 20 Office 98-500 11 100 Business 
Support Conference DBS Offices 4

Regus House Pegasus Business Park Herald Way Castle Donnington 0870 8808484 N/k Office N/k 15-20 N/k Regus 0

Constitutional House 8a Station Road Hinckley Leicestershire LE10 
1AW 01455 632777 14 Office 121-290 20 93 Reception Business 

Support DRE Offices 0

Dennis House Hawley Road Hinckley Leicestershire LE10 0PR 01455 250758 50 Office 74-762 17 50 Business 
Support DRE Offices 0

Graphic House Druid Street Hinckley Leicestershire 01455 238188 12 Office 180-700 20 83 All Support Mick Huddlestone 2

Hinckley Workspace Southfield Road Hinckley Leicestershire LE10 1UB 01455 633666 51 Workspace 80-2000 5. -  6 90 Reception Office Back 
Up Private 11

Project 57 High Street Ibstock Leicestershire 01530 267300 8 Workspace 200-1000 10.40-15.40 80 Reception Ibstock Community 
Enterprise 1

Beaumont Enterprise Centre Boston Road Leicester LE4 1HB 0116 2341222 30 Office 13,500 250-700 8.50 office 7.40 
workspace 100 Reception Conference Office Back 

Up Leicester CC 3

De Montfort University 
Innovation Centre Oxford Street Leicester LE1 5XY 0116 2506217 17 Office 6,500 230-680 16 88 Business 

Support
De Montfort 
University 0

Leicester Action Business CenFrog Island Leicester LE3 5AW 0116 2625222 20 Office 100-1500 12 50 0

Linwood Workshops Linwood Lane Leicester LE2 6QJ 0116 2830767 17 Workspace 10,970 500-1000 4.30 100 Reception Cleaner Leicester CC 0

Rutland House Friar Lane Leicester LE1 5QQ 0116 2536298 28 Office 68-243 34.50 86 Reception Business 
Support DRE Offices 0

The Creative Mill 31 Lower Brown Street Leicester LE1 5TH 0116 2337500 6 Office N/k N/k 100 JS & P Architecture 6

Vulcan House Vulcan Road Leicester LE5 3EF 0116 2620839 70 Workspace 38,000 220-2600 5 100 Business 
Support

Waste 
Compactor Leicester CC 21

Advance Business Centre Loughborough Leicestershire 01509 221280 N/k Office N/k N/k N/k Meeting Rooms Reception 0

Loughborough Innovation 
Centre Epinal Way Loughborough Leicestershire LE11 3EH 01509 228890 34 Office N/k 13 100 Office Facilities Reception Meeting 

Rooms 10

Loughborough Technology 
Centre Epinal Way Loughborough Leicestershire 0116 2656982 25 Office 270-3000 11 85 Reception Caretaker Leicestershire CC 12

Barking House Famdon Road Market 
Harborough Leicestershire LE16 9NP 0870 4059191 N/k Office up to 3000 N/k 100 Business 

Support
Green Dog 
Communications 2

The Green Dog Business 
Centre Coventry Road Market 

Harborough Leicestershire LE16 9NP 0870 4059191 6 Office N/k 20 100 Business 
Support

Green Dog 
Communications 6

Imex Business Centre Bath Lane Moira Leicestershire 0121 7020865 4 Office 738-4000 7.50-9 100 None Imex 1

Rutland Business Centre Gaol Street Oakham Rutland LE15 6AQ 0157 2758909 N/k Office N/k N/k N/k 0

Oak Business Centre Ratcliffe Road Sileby Charnwood 01509 643400 15 Office 190 6 85 Reception Office Back 
Up Charnwood BC 1

Citibase Imperial House St Nicholas CircLeicester 0116 2531245 80 Office 14,500 100-1000 10 96 Business Suppo Reception 0

Dunn House 13 Phoenix Park Telford Way Coalville 0771 2865427 N/k Office N/k 16 N/k 0
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Specialist Facilities 



Name Address Post Code Number 
of Units

Units Size 
Range, 
sqft 

Total 
Size, 
sqft 

Rent, 
£/sqft 

Occupancy, 
percent 

Building Type Comments 

Leicester 
Print 
Workshop 

50 St 
Stevens 
Road, 
Leicester 

LE2 1GG 7 86-430 1,636  2.80 for 
large units 
7.80 for 
small 

100 Old building, 
renovated 

Printshop 
separate from 
units for 
members to 
use 

27a 27a Belvoir 
Street, 
Leicester 

LE1 6SL 6 48 288 12.50 50 Off main road 
in city centre.  
Fit for purpose 

Specialises in 
disabled art but 
units are not 
accessible for 
disabled 

Hub Design 11 Main 
Road 
Huncote 

LE9 3AU 1 350 350 17.80 fully 
inclusive 

0 Renovated old 
chapel 

Prototyping 
company with 
spare office 
space 

Furnace 
Workshops 

Furnace 
Lane, Moira 

DE12 6AT 8 500-1,000 5,317 4.75 100 19th Century 
buildings 
converted 

Purely for craft 
uses.  Part of 
larger tourist 
attraction 

Soft Touch 
Community 
Arts 

120 Hartopp 
Road, 
Leicester 

LE2 1WF 1 500 500 4.80 100  Centre aimed 
at youth 
involvement 

LCB Depot 31 Rutland 
Street 
Leicester 

LE1 1RE 55 160-1,600 22,370 6.75 + 4.10 
service 
charge 

80 Converted bus 
depot, modern 
interior 

Clean end of 
creative 
industries 

Ferrers 
Centre 

Staunton 
Harold, 
Ashby de la 
Zouch 

LE65 1RU 20 N/k N/k N/k 100 N/k Refused to co-
operate 



Name Address Post Code Number 
of Units

Units Size 
Range, 
sqft 

Total 
Size, 
sqft 

Rent, 
£/sqft 

Occupancy, 
percent 

Building Type Comments 

Fosse Art 
Centre 

Mantle 
Road, 
Leicester 

LE3 5HG 3 350-598 1,327 2.85 66 Part of large, 
well 
maintained 
Victorian 
building 

In Fosse 
Neighbourhood 
Centre 

Knighton 
Lane Artists 

68 Knighton 
Lane, 
Leicester 

LE2 8BE 10 N/k 1,200 50 per unit 
per month 

100 Old building 
falling apart, 
rented off 
council 

Visual artists 

Independent 
Studios 

22 Grange 
Lane, 
Leicester 

LE2 7EE 11 N/k 1,300 N/k N/k  Visual artists – 
shared space 
run by artists 

Ten-Two 
Gallery 

Castle 
Street, 
Hinckley 

LE10 1DD 2 175 300 N/k 100  Visual artists 

Conkers Rawdon 
Road, 
Ashby de la 
Zouch 

DE12 6GA 5 200 1,000 N/k N/k  Craft, also 
shops for show 
casing of work 
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Consultee List 



Consultee List 
 

Anna Michalska 

Arts & Training Council 

Arts Council 

Blaby District Council – Economic Development 

Brooksby Melton College 

Chaos Enterprise 

Charnwood Arts 

Charnwood Borough Council – Arts Development 

Charnwood Borough Council - Economic Regeneration 

Creative Mill 

Cross Corners Community Arts 

Digital Media Centre  

DOT 

Elvis Hughes 

Fosse Arts 

Harborough Borough Council – Arts Development 

Hinckley Borough Council – Economic Regeneration 

Hinckley Borough Council – Economic Regeneration 

Holywell Mill 

Jeg Design 

Knighton Lane Artists Group 

Laura Darrington 

LCB Depot 

Leicester City Art Gallery 

Leicester City council – Arts Team 

Leicester Print Workshop 

Leicestershire County Council – Arts Team 

Loughborough University College of Art and Design 

Melton Borough Council – Arts Development 

North West Leicestershire District Council – Arts Development 

North West Leicestershire District Council – Property Services 

Oadby & Wigston – Economic Development 

Oadby, Wigston & Blaby Arts Development Officer 

Welland SSP 

 


